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SFS EXAM SUBJECT SEAT NO. gls\/l:\:a\lf_su':l':rrgﬁ
1 g/lee::]irt;fﬁcl))rrznllleé;eggzir)1ess Management) ( Change Management 2012215 19
2 g/lee::lirt;fﬁcl))rrznllleé;eg%;zir)1ess Management) ( Hospitality Management 2012215 13
3 g/lee::lirt;fﬁcl))rrznllleé;eg%;zir)1ess Management) ( Brand Management 2012245 14
4 g/lee::lirt;fﬁcl))rrznllleé;eg%;zir)1ess Management) ( Hospitality Management 2012248 13
5 gﬂe?;gt:rfﬁf)r?”&e;eg%;g')‘ess Management) ( Customer Relationship Management (CRM) 2012303 29
6 gﬂe?;gt:rfﬁf)r?”&e;eg%;g')‘ess Management) ( Customer Relationship Management (CRM) 2012307 28
7 gﬂeﬁgirt;f_ﬁ?)rrzn&eé;eggzir)1ess Management) ( Customer Relationship Management (CRM) 2012308 29
8 gﬂea:;zirt;f_ﬁ?)nzr&eé;e;%;gir)1ess Management) ( Customer Relationship Management (CRM) 2012309 25
9 gﬂea:;zirt;f_ﬁ?)nzr&eé;e;%;gir)1ess Management) ( Customer Relationship Management (CRM) 2012312 25
10, |Mester of Commerce(Business Management) (- lgyan wanagement 012050 | 19
11 gﬂeﬁzirt;fﬁtl))nzn&eélc:egggir)1ess Management) ( Brand Management 2012360 17
12 gﬂeﬁgirt:rf_cl?)”zr&eé;e%;gir)‘ess Management) ( Customer Relationship Management (CRM) 2012362 28
13 gﬂea:;zirt;f_ﬁ?)nzr&eé;e;%;gir)1ess Management) ( Customer Relationship Management (CRM) 2012370 28
14 gﬂeﬁgirt;fﬁtl))nzn&eélc:egggir)1ess Management) ( Career Planning & Development 2012383 25
15 g/lea:;gesrt;fﬁtl))nzr&e;eggzir)1ess Management) ( Customer Relationship Management (CRM) 2012385 20
16 gﬂeﬁzesrt;fﬁ?)nzr&e;eg;gir)1ess Management) ( Professional Intelligence 2012426 29
17 gﬂeﬁzesrt;fﬁ?)nzr&e;eg;gir)1ess Management) ( Brand Management 2012426 20
18 g/lea:;gesrt;fﬁtl))nzr&e;eggzir)1ess Management) ( Customer Relationship Management (CRM) 2012426 28
19 g/lea:;gesrt;fﬁtl))nzr&e;eggzir)1ess Management) ( Customer Relationship Management (CRM) 2012427 20
20 gﬂeﬁzesrt;fﬁ?)nzr&e;eg;gir)1ess Management) ( Brand Management 2012427 20
21 gﬂeﬁzesrt;fﬁ?)nzr&e;eg;gir)1ess Management) ( Customer Relationship Management (CRM) 2012449 32

Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring out the amendments
in the results as per provisions of the ordiances in force. Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.
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